HONG KONG (VALUE ASSURED)

Though France still leads the market in Hong Kong,
old and new exclusive suppliers expect
a great prospect in Italian wines: it is just a matter of time
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Facts show a sig progress in all

government aboli on wine duties in
Italian wines have
and value respecti ough our selfiction of the best fine
wine distributors i s and sells not only
Italian wines, they portunity alongside
the increasing nu omotional activities
medium family-own

f Ttaly while others
and estateffor definite quality

and better educa
vineyards to brin
are conscious on
assurance. Regard whether they would in the future
overrun French wi erms of popularity and sales, these
distributors are o e core members to bring us great,

exclusive wines for te enjoyment.
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For over 50 years ago it has been supplying Italian
fine food to on and off premise clients bef
began its wine distributing business, respecting the
strong culture of food and wine pairing.

Director Arthur Tse brings in a total of 26 wine
brands of near 300 bottles from regions includi
Piedmont, Tuscany, Abruzzo and Puglia, and
not long ago introduced wines from Sicily, whi
covered a vast price range to suit different clie
needs. Prosecco and grappa are too on the list.
Within, a representative one is Domini Veneti A
arone Espressioni, a set of five hottles made fr
the same grape varieties but grown in five valleys
the Valpolicella Classica region to tell how differe
soils and microclimates can affect wine production;
while limited edition “Milo Manara” DOC from the .
same winery is a popular one among wine collectors.

At the top floor of the same building lies its retail

store and an open kitchen for pairing events. I

Unit 10D, Yiko Ind. Bldg.,
10 Ka Yip Street, Chai Wan

tel. +852 2557 6123
www.Lorence.hk




Beer and wine halve its business, and the majority
of imported wines are from Italy. It includes 38 win-
eries from 12 regions, premium ones include Casci-
na Bruciata and Cavallotto from Piedmont, Fontodi
from Tuscany and Brunelli from Veneto.

About three times a year, Italian General Manager
Paolo Ponghellini and his staff explore wines back in
his home country that carry potential to enter and
blossom in the local wine scene.

The wineries share a common background. “We se-
lect the traditional style, mainly family-driven and
owned vineyard estates,” Paolo says. What adds
value apart from its content and quality are the
tradition, history, culture and artisanal production
methods behind. Ferrari is an outstanding example.
It has a wide client base, including Western and Chi-
nese individual consumers, food and beverage com-
panies, fine dining restaurants, hotels and cafés.

10/F luki Tower, 5 O’Brien Road,
Wan Chai

tel. +852 2893 1074
www.liquidassets.com.hk
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wines sice over a décade
what drove him to furthe ex|

-
ples.now and tiien,
ua ) Ifaly he visits
nd meet
the manufacturers. Majority of wines chosen are

______________\ieyards exclusive in Hong hong. Uthers include

Hopant International Co. Ltd.



